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Consumers " demands for user-friendly and cleverly themed

journals have spun the creative wheels of designers.

ke pncomplicated spiral-bound spine s ihe latest fosrrmat
I twist popular among journal keepers. The spine desian
albws weriters 1o lay thedr journal flat, making it casier to
wrile meal modies
“They re the prefarred choice of anyone whae keeps a journal,”
sys Harkaira Moring, president of Joumals Unlimited, Ine., a
company that manufaciurers spiral journals.
Toami Showd, osvmeer of Hen an the Holly, a statiomery and gift
ciome im Bay IZ'il'r-.-. Mich,, displavs the store's joumals in a lodge-

themad moom, She pgrees that spiral jourtals are selling swell, but

is surprised that they sell all year long.

=1 thought they would be quite seasonm, hike the camping and vacation jourmnals,” she says, “But they
sell throughout the sensons.”

Morina claims that Oprah Winfrey l|1|_‘|L|'I.:-:,'||:||- hl.'lp.-: 1 }t:Lr-n:unn:l. popularity of journals by promoting journal keeping on The ypeah
Winfrey Show, Morina adds that, '.l.-1I|'|_||:r.|1'ni|Ix. p:.nrllq,; e |-::-::-ki:||g_ tin leave a legacy or kecp a memory,

“[Journal keeping] is similar to faking pictures,” she says. "It kaves o reminder of whene you've been and what vou've done.”

While journal sales are prowing, Kimberly Cameron, manages ol Riscker’s Gallery in Traverse City, Mich., savs that women contimuse 16
miake the wayorly of jourmal purchases.

3 ¥ - ¥ 1 “Fishing amd humtiog [themes] don’t sell as well, even as gifis,” she says. “Women thank
¥ e - [journals] would be cool gifts [for men], but don't think men would write in them,”
: s’ Rt jouenals with pre-printed writing ideas could encourage a broader audiencs o use

journals, The “Me™ journal from Journals Unlimited, for example, his guide phmases such as
“Mews and events with family and friends.” “People and things that brighten nmy day,” and “1
am exeited about.." Mot knowving what to wrile often deters would-be d

nurnal Keepers. -

“You don’t have 1o have much imaginoation to buy one,” sovs
Cameron of “MMe™ journals. "You don’t have 1o be & writer”

In fact. she's finding many of her customers buying pourmls
specifically the pre-printed omes, as impulse buys, Cameron displays
them on a long bench next to the point of sale. She adds that the
demand for journals is so great, especially for spirnl-bound journals,
that they sell themselves, Piling them by theme is the extent of her
micrchandising strategy.

“Most people pick them up ond look through them as they're
paying,” she explains. “Then they bay.”

Cameron even has customers whao
request specific journal thermes from her

m ShOre,

i 22 “Its fun because now ['m o workimg with
munufacturers o get specilic items for my
customers,” she says,

Having consumers regues) formals, sizes and other specific
preferences demonstrales a lasting interest in journals, and that's
gunn:l niews for thie Cillegory L ]
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from Rubber Stampede [B004037- 8388,

woew, rubber siompedes. com| leatres. kreely imogss
of gordes karbe for decorcting o recipe jpumal or
eards. Sal. $20. Clinde 186

2, Ankioch HH'-I-'ng'-\. |9AF-FaFF 1)
winsbound josrnaly hove 160 insuled page
and ore bownd wih o colorccordinated, plasic

coveirgd wins spire. 3999 Cincle 18T
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part of the Ficnic collsciion of slotionery gile, 59

Circle 188 Even though journals may be selling themselves, a good display ean only further incrense sales,
. Tha Whits I Drwrs! savins rom: bosirsols = Higlalight scasonal journals in store displays.

Unlimited inc. 0008978326 gvas weitng # Jowrnals are relaxing and siress relicving, w0 crnas-merchandise them

suggusions Bel make fumal wiling o seop :

L1% 95 Circle 189 within your personal-care displays

* Women are already buying journals. Place them in your men=themed and children-
5. “Litle Zcribbles”™ hom Running P Bk £
'ﬂlh;,'m&ﬂ;%wmﬂlmme o themied displays to attract different consumers
inimaie ond slogast Blonk books creaied b ming * Have a wide variety of journals, including different hindings (spiral-bound and perfect-hound),
fermal. Titks inclach 'l||:||'-lJI|'i|t_' " Liceas,
Teawal” ond "A Wiaman's Poie.” $4.55 ; 3

Ui“h 190 = Soothing music creates o wonderful wolmg atmosphene, Place journals in and aroumd

music displays.

formats [Dhned and unlised ) and sizes (travel sizes and |:1I'|_:|.' sizes ideal for "ikl.!tl.:i'ﬁl'Il:EI
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